INTHE NEWS 


“Service To Consumer’ 


National Convention 


Theme 


The format of the 1962 Canners 
Convention follows that of the conven- 
tions of the past several years with 
formal sessions only in the mornings 
and with afternoon and evening hours 
free for the traditional canner-broker- 
buyer-supplier meetings. 

The Convention will be held Janu- 
ary 21-24, with NCA headquarters at 
the Americana Hotel, Bal Harbour, 
Florida. The annual meeting of the 
CMR&SA and the exhibit of its members 


canning machinery and supplies also. 


will be held during that period. NCA 
is making room reservations for the 
membership and for buyers and_ bro- 
kers. 

The Convention program, now be- 
ing developed, will express the theme 
adopted by the Convention Program 
Committee—“The Canning Industry 
and Consumer Service’’—in virtually 
all of the open sessions. 


The convention will be formally 
opened with the NCA annual meeting 
Monday morning, January 22. As 
pt viously announced, the guest speak- 
er vill be Senator Spessard L. Holland 
ol “lorida. 


he convention will continue thru 
Tv and Wednesday, January 23 
an 24, with open sessions devoted to 
th public service character of canned 
fo 's, in the fields of research, raw 
p! ‘ucts, and marketing. Each of these 
te. nical sessions has been scheduled 


as breakfast session starting at 8:30 
A 


ie Tuesday morning program lists 
search Session on the federal, state 
an industry approach to plant and 
pr ‘uct protection; a Raw Products 
Se on on progress and problems in 
m j\anical harvesting and handling; 
an a Marketing Session on “canned 
fo the consumer’s servant,” at 
wh ha panel of consumers will discuss 
the — attitudes toward canned foods. 


« 


The Wednesday morning schedule 
lists a Marketing Session on “what's 
new in merchandising, trade regula- 
tion, and advertising;” and a Research 
Session, a clinic devoted to industry 
discussion of fill control and filling 
equipment. 

The CM&SA Exhibit will be open 
from Sunday noon, January 21, thru 
Wednesday, January 24. 

The major evening events have been 
scheduled as follows: Forty-Niners on 
Saturday, January 20; Old Guard on 
Sunday, January 21; Young Guard on 
Monday, January 22; and the CM&SA 
Dinner-Dance on Tuesday, January 23. 
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NCA’‘S DR. JOHN YESAIR 
RETIRES 


Dr. John Yesair, since 1928 a bac- 
teriologist in the Washington Re- 
search Laboratory, National Canners 
Association, retired on October 31. 
Scheduled to retire under the Associa- 
tion’s retirement plan two years ago, 
Dr. Yesair had served the two addi- 
tional years on special request. 

Dr. Yesair’s primary field has been 
that of research into the characteristics 
and significance of the various types 
of spoilage bacteria. In this area he 
has been the author or co-author of 
numerous technical publications. His 
contributions to methodology have 
been of lasting benefit in the diog- 
nosis and prevention of spoilage of 
canned foods. 


GOVERNMENT FOODS 

Veterans Administration Supply De- 
pot, P.O. Box 27, Hines, IIl., has asked 
for bids on the following items, to be 
opened on the dates stated: Canned 
Jam, Jelly & Marmalade, in No. 10’s— 
December 4, 1961; Canned Pickles, in 
Gallon Jars and No. 10 Tins—Decem- 
ber 12, 1961; Canned Sauerkraut in 
No. 10’s—December 6, 1961. 


VEGETABLES FOR 
PROCESSING 


SUMMARY—This year’s production 
of nine principal vegetable crops grown 
for commercial processing totals 7,860,- 
380 tons according to November | esti- 
mates of the U.S.D.A. Crop Reporting 
Board. This is 10 percent more than 
the 7,139,440 tons of these same crops 
produced last year and 20 percent 
more than the 1950-59 average of 
6,540,810 tons. Indicated 1961 produc- 
tion of each of the nine crops exceeds 
that of last year. 


Percentage increases in indicated 
production this year over last are: 
Sweet corn, 25; beets, 24; cucumbers 
for pickles, 21; green lima beans, 20; 
snap beans, 14; contract cabbage for 
kraut, 13; green peas, 6; tomatoes, 4 
and spinach |. These nine crops nor- 
mally account for 97 percent of the 
total tonnage of major processing vege- 
table crops. 


PICKLES—A record crop of cucum- 
bers for pickles totaling 17,434,000 
totaled 14,448,000 bushels. Average 
production is 12,960,000 bushels. Acre- 
age was increased in most States this 
year and record yields were attained 
throughout the mid-west and in Vir- 
ginia and California. 


PICKLE STOCKS—October | stocks 
of pickles in tanks and barrels totaled 
12,749,000 bushels this year. This is 
7 percent more than the 11,961,000 
bushels held on the same date last 
year and 8 percent more than average 
October 1 stocks. Approximately 82 
percent of total stocks this October 
were of new crop cucumbers. This 
compares with 75 percent new crop 
stocks a year ago and the average for 
the date of 77 percent. 


SPINACH—Production of fall spin- 
ach for processing this year is forecast 
at 22,150 tons. This compares with 
21,170 tons produced in 1960 and the 
average of 24,450 tons. Sharp reduc- 
tions in crop size this year compared 
with last in most minor producing 
States is expected to more than offset 
increases in Arkansas, Oklahoma, and 
Washington. Cutting was underway 
in Arkansas on November | but un- 
usually warm weather slowed early 
movement to processors. In Oklahoma, 
harvest was just beginning at the first 
of the month. The crop is reported to 
be in generally good condition except 
for small acreages in Haskell and Se- 
quoyah Counties. Harvest of fall spin- 
ach in Washington was completed the 
last week of October. 
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7 4 WISCONSIN CONVENTION REPORT 


WISCONSIN CORN CANNERS 
STANDING PAT 


The program for the 57th Annual 
Convention of the Wisconsin Canners 
Association, held in Milwaukee, No- 
vember 13 and 14, had been well 
planned, as usual. This is one of 
those years, however, when the big 
news of the convention could not be 
found in the program. As usual at 
this meeting, there was a good attend- 
ance of buyers and brokers and very 
naturally, there was more than a little 
interest in learning how Midwest can- 
ners felt about the record supply of 
corn a short week following announce- 
ment of the official figures. In 1956 
and 1957 the break came at this meet- 
ing. 

Anyone who came to this meeting 
looking for a similar situation this 
year, missed their guess by a wide 
mark. While it’s true that the bot- 
tom of the fancy market at this writ- 
ing (November 14), at $1.40 is a 


nickel less than this time last week, 
there is no sign of the panic that ex- 
isted at that unhappy 1957 conven- 


JOHN C. HEMINGWAY, President 
National Canners Association 


tion. Though not referring specifically 
to the corn situation, Si Smith, AMS 
Administrator, called the turn in his 
address Monday afternoon when he 
said he didn’t have to ask “how is 
business,” he could read it in the hap- 
py, smiling faces. 


There are just too many favorable 
factors going for canners: Number 
one, and perhaps most importantly, 
canners have had a couple of good 
years under their belts and there’s no 
pressure from the banks. Secondly, 
the pea supply situation could hardly 
be stronger and that adds to the ease 
of holding and to the demand for 
corn. Thirdly, the government is buy- 
ing much more heavily and although 
there seems to be general agreement 
with NCA’s position that canners 
should not sell panic in this matter 
of fallout shelters, it nevertheless adds 
an undertone of strength in individ- 
ual buying and selling transactions. 


One other factor worthy of consid- 
eration is that buyers knew for sev- 
eral weeks before the actual figures 
were published that a record pack was 
in the making, yet there has been no 
unusual pressure on the market and 
early movement is reported as at least 
normal, though expectedly, not over- 
whelming. As mentioned earlier, the 
bottom is $1.40 and ranges upward to 
$1.50. As always, some corn is being 
held and sold well above the top of 
the market. Current movement is not 
exciting nor is it expected at this time 
of the year. 


OFFICERS AND DIRECTORS 


As announced on the front cover of 
this issue, Herbert Warner, secretary- 
treasurer of Oconomowoc Canning 
Company, was elected President; Clif- 
ford A. Sias, production manager, Fri- 
day Canning Corporation, New Rich- 
mond, was named Vice President; 
Jerome Krier, executive vice president, 
Krier Preserving Company, Belgium, 
was elected Treasurer; and Mark H. 


D. E. BONK, Retiring President 
Wisconsin Canners Association 


Mitchell, president of The Larsen 
Company, becomes Recording Secre- 
tary. Marvin Verhulst continues as 
Executive Secretary. 

Articles of incorporation were re- 
vised to raise the number of* directors 
from 8 to 12, resulting in the eleciion 
of 8 new directors this year. They are, 
in addition to Messrs Sias and Mitch 
ell, Roger W. Hubyegtse, Calumet 
Dutch Packing Company, Sheboy ;an; 
M. H. Keil, Green Giant Comp iny, 
Beaver Dam; Ken Sanger, California 
Packing Corporation, Rochelle, 
nois; John Swaim, Stokely-Van C: mp, 
Columbus; F. E. Williams, Libby, Mc 
Neill & Libby, Chicago, Illinois; and 
P. J. Yonkunas, Lake Shore Can 1ing 
Company, Cleveland. 


MIDWEST SALES CONFERED [E 


The business program was div ded 
into three sessions, a members 1 :eet 
ing Monday morning, followed \y 4 
luncheon and afternoon session and 
a Tuesday morning session. 
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\t the membership meeting Chair- peas for canning for Libby, McNeill & S. R. Smith, Administrator, Agricul- 
min Ray Krier of Belgium, an- Libby at Janesville. John H. Kruepke tural Marketing Service, detailed the 
n unced that a Midwest Sales Confer- of Jackson, repeated as second place many services provided by AMS and 
e. ce would be held March 5, 6, and 7 winner. He received a $75 Bond from explained the mechanics of their op- 
at the Wagon Wheel Lodge, Rockton, the Association for his beet project eration. AMS, he said, is and will 
I] inois. Wisconsin, Illinois, Indiana, for the Libby plant at Hartford. remain a flexible organization, ready 
art Ohio canners will participate. to adapt programs and _ services to 

YOUTHS HONORED PROSPECTS AND PROJECTS meeting changing needs. 

‘ollowing luncheon, Association President Bonk has summed up the MARKET RESEARCH 

President Donald E. Bonk welcomed conditions that give promise of better On Tuesday morning, Russell C. 


demand for canned foods in 1962— 
ictal sign situatio 
nounced the names of two youths that the 
Professor _K. G. Weckel of the Uni- 
ing, increase in employment. Such a 


the approximately 400 guests and an- Parker of the University of Wisconsin, 


presented an interesting progress re- 
port on a marketing study being made 
at the request of the Association. 


versity of Wisconsin was called on to Among other things they're studying 


present the Carleton A, Friday Me- situation, he said, demands that can- the changes at the retail level as they 
morial Scholarship in the amount of ners put their house in order to meet affect canners, trying to uncover the 
$300 to Robert J. Lenz, a senior at the a national emergency should It arise. reasons behind the mortality rate and 
University. The scholarship fund © He suggested that profits might well are making a thorough study of prices 
provides for an annual stipend to ¢ plowed back into plants and equip- with the expectation that price fore- 
qualifying University of Wisconsin casting will be made possible. 
students in food tec hnology and is ad- NCA President John C. Hemingway | Ronald W. Malin, attorney and 
ministered by the University Founda- spoke of developments that NCA is former FTC inspector, concluded the 
tion. ; carefully watching in Washington— business sessions with an_ interesting 

Professor E. T. Holtvick, University factory inspection legislation, wage | off-the-record account of the require- 
of Wisconsin, Department of Horti- and hour exemptions, trade practices, | ments of the Robinson-Patman Act 
culture, then presented Richard Ar- Department of Consumers, the in-  } and the FTC methods of operation. 
nold of Janesville with a $100 Savings quiry on packaging and labeling and He advised his canner audience to call 
Bond. Arnold is the winner of the marketing orders. On this last, he in known experts to study their sales 
State’s National Junior Vegetable said it is becoming evident that the and merchandising program and to 
Growers Association Canning Crops Association may have to revise the ap- make changes necessary to bring their 
Contest. He also won the 1960 award. | proach to include a program of edu- operations into line with the Act’s re- 
This year he grew two varieties of | cation. quirements. 


Scott Viner 
is your 
Best Source 
for Fittings! 


Whether you’re planning a complete redesign of your 

hydraulic distribution system or the replacement of a single 
item, call Scott Viner. They are design experts . . . and also 

maintain a large stock of tubing, fittings, flume equipment 
and valves. 

If you handle commodities in water, chances are Scott 

Viner’s experts can increase your plant efficiency 
through simplification and “streamlining” of your 

distribution system. 


Call on Scott Viner for 
suggestions or recom- 
mendations. No obliga- 
tion of course. Most 
valves, tubing, and fit- 
tings available “off 


the shelf.” COMPANY 
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TWO NEW TUNA PRODUCTS— 
one packed in 100 per cent corn oil 
and a second in a tempting clear vege- 
table broth, are new, exclusive entries 
in the canned seafood department 
from Westgate-California Products, 
Inc., a newly-formed marketing or- 
ganization which is taking over the 
functions of Breast O’Chicken Tuna, 
Inc. 


CLING PEACH BOARD 
“HEATS UP” PROGRAM 


The cling peach industry is literally 
putting the heat under its advertising 
and merchandising program for the 
first quarter of 1962. 

Two of four advertisements in top 
women’s service magazines will be 
built around canned cling peaches in 
various hot servings and another will 
feature hot fruit cocktail sauce on 
ham. 

The advertisements scheduled from 
January through March will involve 
some 17 related items for store dis- 
plays beginning with pancake mix, 
sausage, bacon and maple syrup in 
January and concluding with cottage 
cheese and fresh produce in the March 
salad advertisement which forms part 
of the 16th annual Spring push by the 
cling peach and dairy industries. 

In January cling peach breakfasts 
will be advertised in Good House- 
keeping and Ladies’ Home Journal. 
In February, fruit cocktail desserts 
and ham sauce will be run in Family 
Circle and Woman’s Day; and again 
in February a presentation of four 
hot cling peach desserts, staged before 
a fireplace, will appear in Ladies’ 
Home Journal and McCall’s. In 
March the cling peach-cottage cheese 
salad “poster” ad, with only eleven 
words to read, will run in Better 


SALES 
AND 
PROMOTIONS 


Homes & Gardens, Good House- 
keeping and McCall's. 

For each ad, colorful in-store dis- 
play pieces and mats will be supplied 
for well planned store tie-ins. Special 
merchandising material is also _pro- 
vided dairies for the joint Spring pro- 
motion. 


Fruit Growers Cooperative, Stur- 
geon Bay, Wisconsin has redesigned 
the labels on its #303 can of Sturgeon 
Bay Red Tart Pitted Wisconsin 
Cherries and #10 institutional size 
can of the same product. Red cherries 
form the background for the one- 
pound consumer can, with "Sturgeon 
Bay Wisconsin Cherries” lithographed 
in yellow and “Red Tart Pitted” in 
white. The 6-pound 9-ounce institu- 
tional pack is an example of printing 
that takes advantage of the color of 
the metal. Red is the only color used, 
with the brand name being reverse 
printed in the center of a wide red 
band around the center of the can. 

Continental Can Company designed, 
manufactured and lithographed the 
cans for Fruit Growers Cooperative. 


Hoffmann-LaRoche has announced 
the appointment of Frank D. Rawding 
as a Sales trainee in the Fine Chemicals 
Division, who after a period of inten- 
sive training in the Nutley office, will 
be assigned to a sales territory. 


Lawtons Canning Company (Law- 
tons, N. Y.), has appointed Robert A. 
Clement Company, Buffalo food bro- 
kers, representative in the Buffalo, 
Olean, Erie, and Jamestown markets. 


into 


Drange Juic 


This six-can wraparound, devel- 
oped by Container Corporation of 
America for Gerber Products Com- 
pany, Fremont, Mich., is reported to 
be stimulating sales of Gerber’s baby 
orange juice through mass displays in 
supermarkets. The cartons are shipped 
flat to members of the company’s na- 
tional sales force who set them up by 
hand in attractive corner displays. 
The wraparound is a modified Andre- 
Matic style without center divider. 
It is easily set up by engaging two 
push-locks on the bottom. According 
to Container Corporation packaging 
designers, it is applicable to other 
canned products, such as tomato, apple 
or other fruit juices. 


MINUTE MAID SPONSORS 
PASADENA ROSES PARADE 


Minute Maid frozen concentrates 
and Hi-C fruit drinks, will again co- 
sponsor the New Year's Day telecast 
of the 1962 Tournament of Roses Pa- 
rade from Pasadena, California. 


The two-hour telecast will be the 
8th sponsored by Minute Maid and 
the 4th in which Hi-C has participated. 
It will be televised-over 175 NBC sta- 
tions to an estimated 17 million homes 
starting at 11:30 A.M. E.S.T. 

This year Minute Maid is offering 
17 pink tea roses with a handso-ne 
gold-toned base for $1.00 and two 
coded can tops from any Minute Mid 
juice or ade. This offer expires J: ne 
30, 1962. 

Hi-C is offering a “Princess’’ 1 se 
bouquet of 18 deep red roses for ny 
6 Hi-C fruit drink labels. This o ‘er 
expires March 31, 1962. 

Minute Maid will feature its c ler 
during the telecast which will be | ar- 
rated by Betty White, popular ¢ le- 
vision actress, and Roy Neal, » 3C 
commentator. The Hi-C fruit di nk 
commercials will be handled by | ert 
Parks. The promotion will be bac ed 
by 4-color advertising and in-store | 10- 
motional materials. 
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Continental Can Company—A. C. 
lliott has been appointed product 
siles manager for beer and carbonated 
Leverage cans, it is announced by 
}.. D. Heaviside, general manager of 
siles for the Metal Division. Mr. Elliott 
vas previously sales manager for gen- 
eral line non-processed food cans in 
tie Eastern Metal Division. 


National Can Corporation has an- 
nounced the appointment of Frank W. 
Considine as general manager of sales. 
‘The announcement was made by S. M. 
Hopkins, President of the firm. Mr. 
Considine has had several years of 
management experience in the con- 
tainer business. He was president of 
Great Lakes Glass Company and prior 
to that vice president of National 
Dairy Corporation’s Metro Glass Di- 
vision. Married and the father of 7 
children, Mr. Considine lives in sub- 
urban Winnetka, Illinois. Kurt W. 
Munk has been appointed assistant 
secretary of the corporation in addi- 
tion to his position as manager of the 
Tax and Insurance Department. He 
has been with National Can for the 
past 10 years, starting as a general ledg- 
er accountant and advanced through 
the Systems and Procedures Section 
and the Tax and Insurance Depart- 
ment. Mr. Munk, his wife, and two 


children reside in Elmhurst, Illinois. - 


Dole Corporation has appointed 
John C. Pasko of North Caldwell, New 
Jersey, Eastern regional sales man- 
ager, with headquarters in New York 
City. Prior to joining Dole in 1959, 
Mr. Pasko was for three years with 
Reddi-wip, Inc., and vice president in 
charge of sales and advertising for 
Farm Fresh Cream Whip Corporation. 
He has been associated with the food 
industry for the past 28 years. 


George D. Poisal, formerly adver- 
tising director of Consolidated Foods 
in the Eastern area, director of public 
relations for Knouse Foods Corpora- 
tion, advertising manager for Schreiber 
Brothers in Baltimore, and who more 
recently operated his own advertising 
agency as George Poisal Advertising, 
specializing in the food field, has 
joined the H. W. Buddemeier Com- 
pany, Baltimore advertising agency. 
Mr. Poisal feels that due to the unusu- 
ally rapid growth of his own agency, 
he could better serve his accounts by 
joining with Buddemeier where a com- 
plete staff, fuller facilities, and wider 
services are available. 


Silver Skillet Food Products Com- 
pany—Thomas H. Steele, with many 
years of experience in food sales and 
merchandising, first as a member of 
the Steele-Wedeles Company, whole- 
sale grocery firm, and for the past 11 
years head of Thomas Steele & Com- 


pany, Chicago food brokers, has been 
appointed national sales director of 
Silver Skillet Food Products Company, 
Skokie, Illinois, packers of meat prod- 
ucts. 


PROS AND CONS 
OF LEASING 


A filth edition of its popular study 
on equipment leasing has just been 
issued, it was announced by the Foun- 
dation for Management Research. 

Revised and expanded to 24 pages, 
the study is entitled: “The Pros and 
Cons of Leasing.” 

A new section added advises on re- 
newals and options-to-buy at the end 
of the lease period. Also examined 
are the latest Internal Revenue Service 
rulings with regard to write-offs of 
payments on leased equipment. 

Included in the study are new 
tables and charts analyzing the com- 
parative costs of leasing, outright cash 
purchase by conditional sales contract, 
and purchase through bank financing. 
Charts analyzing cash flow are also 
included. Specific situations where it 
is advantageous and disadvantageous 
to lease equipment are analyzed. 

Single copies of the fifth edition are 
available free to business executives 
by writing to the Foundation for Man- 
agement Research, 121 West Adams 
Street, Chicago 3, Illinois. 


\ 


new shelf action for this quality line of canned foods 
with this striking array of caricatured animals. Immediate 
customer response was felt at the cash register in those 


areas where the products were introduced. 


Many canners call on Hammer to liven up their 


in-store point-of-purchase merchandising. 


Why not join the growing list of customers who rely 
on Hammer for packaging materials, displays, streamers, 
shelf talkers, recipe pads, and other sales building ideas. 


HAMMER LITHOGRAPH CORPORATION 


425 Exchange Street 


ROCHESTER 8, NEW YORK 


ANOTHER HAMMER-INSPIRED SALES BUILDER 


W. N. Clark and Hammer Litho teamed up to get 


For quick action call 


LOcust 2-3080 
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WESTINGHOUSE 
INTRODUCES NEW 
LIGHTING CONCEPT 


Westinghouse lighting engineers 
have unveiled the first commercial ap- 
plication of a new interior lighting 
concept that rivals the outdoors in 
providing visual effectiveness. The 
Westinghouse announcement is of par- 
ticular interest to the food industry 
where the problem of adequate light- 
ing for manufacturing, quality control, 
and inspection is of paramount impor- 
tance. 

The new Westinghouse product 
may even double what the eye can 
perceive under present lighting con- 
ditions. Colors appear more true to 
life. Glares and blind spots caused by 
present-day lighting flare are elimi- 
nated. And depth perception is ap- 
preciably improved. 

The new line of Westinghouse lumi- 
naires utilize a new method of polari- 
zation, which has been long known for 
its potentials toward improving inte- 
rior light conditions. The Westing- 
house announcement, however, marks 
its first commercial application. 

Westinghouse lighting engineers 
were quick to point out that their 
new product does not mean “stronger” 
lighting. Increasing the candle power, 
they pointed out, often intensifies such 
flaws as color fade, light flares and 
blind spots that result from specular 
and reflective glare caused by present- 
day lighting systems. 

Up to now, lighting engineers have 
tried to obtain maximum visual effec- 
tiveness in inspection and quality con- 
trol areas by maximum use of candle 
power. This has increased visibility 
but the resulting color bleaching, glare 
spots, and eye strain has limited the 
effectiveness of the workers. 

The new Westinghouse polarized 
lighting is expected to revolutionize 
many manufacturing and inspection 


NEW EQUIPMENT 
AND 
SUPPLIES 


For further information about new 
equipment on this page write: The 
Canning Trade, 2504 St. Paul St., 
Baltimore 18, Md. 


procedures by providing for more ex- 
acting inspection requirements, better 
use of color as a manufacturing and 
inspection check, and by increasing 
the efficiency of the workers by mini- 
mizing physical fatigue caused by eye 
strain. 

Besides its obvious uses in industry, 
Westinghouse expects architects and 
consultants to make wide use of the 
new lighting in offices and schools 
where a high percentage of “close 
work” is standard. 


NEW PUMP BULLETIN 


A new Rotary Pump Bulletin is 
being offered by Creamery Package 
Manufacturing Company, Chicago 7, 
Illinois. The new ilustrated 8-page 
bulletin describes the company’s line 
of stainless rotary pumps and auxiliary 
equipment for a wide variety of appli- 
cations in the canning, baking, bever- 
age and dairy industries. 

Included in the bulletin are photos 
and details of CP’s Standard Pumps, 
Vented Cover and Heavy-Duty Units 
as well as the CP Tanker Pump. Spe- 
cial emphasis is given to the Top Feed 
Rotary Pumps, with either rectangular 
or round inlets, and to the CP Hop- 
pers designed for use with them. Also 
described are the various pump drives 
available, variable speed, V-belt, and 
direct. A separate portion of the bul- 


This vegetable and fruit washer, 
capable of washing large volumes, is 
the newest product being introduced 
by Veg-A-Peel Company, Inc., Creston, 


Iowa. The continuous flow Veg-A- 
Wash will clean up to 24,000 pounds 
of potatoes per hour. 

The Veg-A-Wash can be used to 
wash prior to packing, ahead of 
caustic peeling, or for peeling or 
rubbing off skins after caustic bath. 
There are six horizontal brushes laid 
in a circular pattern. Vegetables or 
fruits flow in one end and out the 
other, touching only stainless steel or 
bristles of the brushes. 


letin is devoted to CP's Centrifugal 
Pumps. 

Copies of the Bulletin, A-1-500, are 
ayailable without charge by writing 
the company or this publication. 


required. 


This new Standard-Knapp Type 880 Integer, strips a 
knocked-down case from a stack of flat cartons, sets it vp, 
squares it and presents it to the packer. The Integer thon 
glues and seals the packed carton. 

Three major steps are eliminated by the Integer—mam al 
opening, positioning and conveying. It also eliminates (¢€ 
need for separate gluers and sealers, pivoting, turning a id 
up-ending mechanisms, glue pots and rollers. 

As supplied by the Portland Division of Emhart Ma: u- 
facturing Company, the Type 880 handles cases with eit! er 
glued, taped or stapled “manufacturers’ seams,” and ll 
case shapes, including squares. Because flat case selectic a, 
feeding and opening of cases are mechanically actuat d 
and positive, vacuum pumps and related equipment are 1 >t 
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PROGRESS REPORTED IN 
OVERCOMING HIGH COSTS 
OF FREEZE-DRYING PROCESS 


Recent development of a means of 
measuring product temperatures baro- 
metrically will make it possible to con- 
vert freeze-drying into an economical 
process on an industrial scale, accord- 
ing to statements made at the Second 
International Congress on Vacuum 
Fechnology held in Washington, D. C. 
jast month. 

The statement was made by Dr. 
G. W. Oetjen of Lebold-Hochvakuum- 
Anlagen, said to be Europe's largest 
producer of vacuum processing equip- 
ment, 

Through the use of the controls de- 
veloped by Leybold that measure | 
product) temperature barometrically, 
the drying process now can be regu- 
lated on an automatic basis, whereas 
previously a number of highly spe- 
cialized experts was necessary to han- 
dle the complicated and difficult 
process, company officials have stated. 
Leybold has recently announced that 
they are prepared to undertake re- 
search type contracts and supply 
equipment for freeze-drying of all 
types of foods and drugs. 

Freeze-dried foods can be stored for 


long periods of time without refrigera- 
tion and can be instantly converted 
into extremely nourishing and high 
quality meals by the addition of water 
and/or heat. Quality is practically in- 
distinguishable from fresh and frozen 
types. Advantages and savings in 
shipping space, storage space, and 
weight are readily apparent. 

The FMC Corporation maintains a 
production facility at Santa Clara, 
California, which is available under 
contract to various commercial proc- 
essors. It provides an opportunity to 
learn more about product application 
and is used to demonstrate the equip- 
ment to potential customers. 


POLE BEAN HARVESTER 

GETS FURTHER TESTS 
The pole bean harvester, being de- 
veloped jointly by the Associated Blue 
Lake Green Bean Canners and a 
commercial equipment manufacturing 
company, was demonstrated recently 
in Portland. This machine has been 
under development for some time and 
has been tested in a number of dif- 
ferent ways. ‘The tests this year were 
designed to determine whether or 
not equipment of this type could be 
used for the final clean-up picking, 


and whether it is economically desir- 
able to use it in this manner. Results 
will be compared to clean-up opera- 
tions employing hand pickers to get 
a true picture of the economic situa- 
tion. Whether or not this machine 
will be used commercially in the 
future will depend to a good deal on 
the outcome of this test. 

This machine will pick pole beans. 
From the demonstration it would ap- 
pear the machine operator can greatly 
influence its efficiency, but that a good 
operator using this equipment, can 
get the beans harvested. This par- 
ticular machine was only set to pick 
to a height of six feet, and some trou- 
ble was experienced in picking beans 
on runners extending beyond this 
height. ‘This is not a fault of the de- 
sign and would appear to be easily 
remedied. 

Quality-wise the machine does a 
good job, comparable to hand pickers. 
The trash picked along with the beans 
is no real problem, as it was ade- 
quately demonstrated that it could be 
removed very simply. 

To this observer it would appear 
that the harvester has considerable 
potential—Oregon State “Food Proc- 
essing Review” 


hAuttleworth 


DESIGNED BY CANNERS FOR CANNERS 


INVESTIGATE — These 


Money and Time Saving Machines 


= 13 Eight Lane 
Unscrambler 


Send for full details 
Write or phone 190 


ADJUSTABLE CAN UNSCRAMBLERS 


There are four models of Shuttleworth Unseramblers all de- 


Model #10 
Retort Crate 
Unloader 


AUTOMATIC RETCRT CRATE UNLOADERS 
There are five models of Shuttleworth Crate Unloaders 
that are guaranteed not to dent cans! All combine a one 
man operation with adjustability from 202 to 404 inelu- 
sive and will feed any make unscrambler. 


SHUTTLEWORTH, INC. 


WARREN, IND. 


sivned to cut your costs in half by more production with less 
labor. Completely adjustable and all are portable. All are 
extremely gentle, and we guarantee they will not dent cans. 


DISTRICT SALES MANAGERS 

EAST: Bill Rombin, Fairfield, Pa.—Phone 912 R13 
MIDWEST: Jim Shuttleworth, Warren, Ind.—Phone 190 
WEST: Jim Gilfillan, Bellevue, Wash.—SH 6-3265 
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The 


w= Armadillos seldom lose out on 
the field of battle. They just pick 
smaller opponents! And, when the odds 
are against them—they rely on the “suit 
of armor’ nature thoughtfully provided. 
Another case of a container—that does 
what it’s supposed to do... best! 


-In the food field, Canco containers do 
what they are supposed to do... best! 
Behind every Canco success story are 
the experts who made it possible— 
Canco’s aggressive team of research, 
manufacturing and marketing experts 
... the most experienced group in the 
container industry. Their knowledge of 
food processing and consumer needs has 
resulted in the leading packages of to- 
day and assures you that the great con- 
tainers to come will come from Canco. 


To help boost your profits, put the 
Canco team to work on your packaging 
problems. 


GREAT CONTAINER IDEAS COME FROM 


CANCO 


AMERICAN CAN COMPANY 
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NAFFP Seminars— The National As- 
sociation of Frozen Food Packers has 
scheduled sanitation seminars for 
California in) December. ‘The first 
meeting will be held at San Francisco's 
Jack Tar Hotel, December 5, and the 
second in the Biltmore, Los Angeles, 
December 6. Registration information 
can be obtained from the National 
Association of Frozen Food Packers, 
919-18th Street, Northwest, Washing- 
ton 6, C. 


Wisconsin Canning Crops Confer- 
ence will be held at the Wisconsin 
Center in Madison, February 6, 7 and 8. 


Midwestern Canners Sales Confer- 
ence, sponsored by the Wisconsin Can- 
ners Association, Illinois Canners As- 
sociation, and Indiana Canners <Asso- 
ciation, will be held at the Wagon 
Wheel Lodge, Rockton, Hlinois, March 
5, 6 and 7. Preliminary plans for the 
Conference were made by Ray D. Krier 
of Wisconsin, who is general chair- 
man, William E. Butterfield of Indi- 
ana, and Keith Vines of Illinois, as- 
sistant chairmen, at a meeting last 
week. 


Wisconsin Canners Association will 
hold its spring meetings in Wisconsin 
Center and Hotel Loraine in Madison, 
March 20 and 21. 


National-American Wholesale Gro- 
cers Association will take as its theme 
“The New Food Distributor in Mass 
Merchandising” for its 56th Annual 
Convention to be held at the Palmer 
House in Chicago, March 11 to 14. 


D. E. “Del” Greb, associated with his 
brother in the operation of the Blythe- 
ville (Ark.) Canning Company for 
many years, and in more recent years 
with Stokely-Van Camp at Lakeland, 
Minnesota, Country Gardens at Cole- 
man, Wisconsin, and Hansen Canning 
Company, Gladstone, Michigan, and a 
Diamond Pin Member of the Old 
Guard Society, in his retirement is now 
busily engaged selling Volkswagens for 
Hendricks Motors of Racine, Wiscon- 
sin. Del’s sales in new cars and trucks, 
in addition to his activity in used cars, 
would make many younger men envi- 
ous, his employer claims. His son, 
Gene, is a district manager for Import 
Motors of Chicago, Inc. 
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TUC Cutting Bee — The United 
Company will stage its famous Cutting 
Bee on cream and whole kernel corns 
produced under the “(TUC method dur- 
ing the National Food Brokers Sales 
Conference in Chicago, which begins 
on December 13, and again at the 
National Canners Convention in Mi- 
ami Beach, January 21 to 24. 


Minute Maid—Benjamin H. Och- 
lert, Jr. has been named president of 
the Minute Maid Division of Coca 
Cola Company, succeeding Holman R. 
Cloud, former Minute Maid executive, 
who came out of retirement to fill the 
position for a limited time. Mr. Cloud, 
a director of the Coca Cola Company, 
will continue as a member of the 
Board of Minute Maid Groves and as 
chairman of the Advisory Board of 
Minute Maid. 


Hanover Canning Company (Han- 
over, Pa.) has acquired Snyders Bakery, 
Inc., Hanover manufacturers and dis- 
tributors of potato chips and snack 
foods for over 35 years. Just recently 
frozen) French fried potatoes, peas, 
corn, green beans, peas and carrots, 
and mixed vegetables packed in poly- 
ethelene bags have been added to the 
Hanover line. Plant improvement and 
expansion are currently under way in 
Hanover and additions to the freezing 
operation are planned for 1962. 

Owens-Illinois Glass Company—Ray 
H. Mulford has been elected president 
of Owens-Illinois succeeding Carl R. 
Megowen, who has been elected vice 
chairman of the Board and chairman 
of the Executive Committee. ‘The an- 
nouncement was made by J. P. Levis, 
Board Chairman. Mr. Megowen as 
vice chairman of the Board, fills a 
new office and takes over the chair- 
manship of the Executive Committee 
for Mr. Levis, who remains chairman 
of the Board and chief executive 
oflicer. 

The Board of Directors of General 
Foods has elected James D. North and 
Charles Overbeck, vice presidents of 
the corporation. Mr. North, with the 
company since 1937, will function as 
vice president-marketing services. Mr. 
Overbeck, with the firm since 1944, 
takes over the new position of vice 
president-research and technology. 


Michigan Processors Raw Products 
Conference will be held at Kellogg 
Center, Michigan State University, 
East Lansing, January 8 and 9, 1962. 
Sessions at the two-day meeting will 
cover various aspects of insect’ and 
disease control, post-harvest handling, 
weed control, fertilizers, mechanical 
harvesting and related topics. ‘The 
event is sponsored by Michigan Can- 
ners & Freezers Association, in coopera- 
tion with MSU College of Agriculture 
and Continuing Educational Service. 


Robert DiGiorgio, executive vice 
president of the DiGiorgio Fruit Cor- 
poration, has been elected president 
of S & W Fine Foods of San Fran- 
cisco, a wholly owned subsidiary. He 
succeeds Joseph Blumlein, who had 
previously tendered his resignation as 
president and director of S & W after 
five years as chief executive. Mr. 
Blumlein has not yet determined his 
future plans. S & W Fine Foods, ac- 
quired by DiGiorgio in 1959, markets 
the S & W line of canned and pack- 
foods. Other DiGiorgio sub- 
sidiaries are ‘TreeSweet, Earl Fruit 
Company, and Philadelphia ‘Verminals 
Auction Company. DiGiorgio Wine 
Company, Santa Fe Wine Company, 
Padre Vineyard Company, and Kla- 
math Lumber & Box Company oper- 
ate as divisions of DiGiorgio. 


aged 


Dr. William B. Esselen of the Uni- 
versity of Massachusetts, Amherst, has 
been named Commonwealth Head ol 
the Department of Food ‘Technology. 
Established in) 1959, Commonwealth 
Professorships are awarded to faculty 
members who have achieved distinc- 
tion in teaching, research and publica- 
tion. Currently there are 12 Common- 
wealth Professors on the University 
stalf, 


Brockway Glass Company, Brock- 
way, Pennsylvania, and the Consumers 
Glass Company, Ltd. of Montreal and 
‘TYoronto, Canada, have entered into 
an agreement for the exchange of 
technical information. B. Hes», 
president of Brockway Glass, has been 
appointed a member of the Board of 
Directors of Consumers Glass Coni- 
pany, Canada’s second largest glass 
container manufacturer. 


THE CANNING TRADE e November 20, 196) 


: 
ie 
¥ 


The 16th Annual Wisconsin Pesti- 
cide Conference with Industry, spon- 
sored by the University of Wisconsin 
Departments of Agronomy, Entomol- 
ogy, Horticulture and Plant Pathol- 
ogy, will be held in the Wisconsin 
Memorial Union Building, University 
of Wisconsin, Madison, January 4 
and 5, 1962. A registration smoker 
will be held from 8 to 10 on the even- 
ing of January 3. Subject of the meet- 
ing will be the latest information on 
the use of insecticides, fungicides, and 
herbicides. Professor E. K. Wade, De- 
partment of Plant Pathology, will 
serve as general chairman. 


Oakite Products, Inc., manufacturers 


of industrial cleaning and related com-. 


pounds, have appointed Herbert J. 
Peterson and Edward G. Deibert to 
the technical services staff. Mr. Peter- 
son joins Oakite’s staff in Chicago, and 
Mr. Deibert has been assigned to the 
Allentown, Pennsylvania, staff. Both 
men recently completed an_ itensive 
training program at the company’s 
New York laboratories and in the field. 


B. F. Shriver Company (Westmin- 
ster, Md.), are offering sweet peas, cut 
vreen beans, and whole kernel corn in 
case assortments of 8 cans each for the 
stocking of fallout shelters. 


CESCO (Santa Rosa, Calil.) manu- 
efacturers of magnetic equipment, has 
entered into an agreement with the 
Flaxboard Products Company, May- 
wood, California, for the manufacture 
and sales in the United States and 
Possessions, of its magnetic traps and 
sanitary plates, and other magnetic 
equipment under the “FLAXO” trade 
name. A condition of the arrange- 
ment in which FLAXO is licensed on 
the patents owned by D. E. Stem, 
CESCO general manager is that it 
may exercise quality control to main- 
tain the high standards of the past 17 
years of manufacture under the 
CESCO label. 


Anchor Hocking Glass Corporation 
—Norman J. Ogilvie has been appoint- 
ed director of research and engineer- 
ing for the company, with headquar- 
ters in the company’s new Research 
and Engineering Laboratories now 
nearing completion at Lancaster, Ohio. 
Mr. Ogilvie has been plant manager 
of Anchor Hocking’s Tableware Plant 
No. | in Lancaster since 1949. Paul R. 
Rector has been appointed manager of 
the Container Scheduling, Sales Serv- 
ices, and Finished Goods Inventory for 
the company’s Glass Container Divi- 
sion. Both announcements were made 
by President John L. Gushman. 


DEATHS 


Bernard Stith, traffic manager for 
Naas Foods, Inc., Portland, Indiana, 
passed away on November |. Mr. Stith 
joined Naas Foods in 1949 serving in 
many capacities of warehousing and 
traffic before assuming his duties as 
traffic manager. 


Richard G. Hext, sales manager for 
the Brighton Corporation, Cincinnati 
manufacturers of kettles and special 
equipment for food processors, died 
suddenly on October 24. 


E. McGregor Jones, widely known 
sales executive of Owens-Illinois Glass 
Company, died of a heart attack at 
his home in Toledo, Ohio, October 
15. He was 49 years old. Mr. Jones 
had been with Owens-Illinois since 
receiving his Science Degree in Com- 
merce from the University of Illinois 
in 1934. He was a salesman in the 
Cincinnati branch of the Container 
Division for 7 years before becoming 
branch manager in 1946. He became 
central regional sales manager in 1953 
and only recently had assumed new 
duties as new products manager for 
the Division. 


LANGSENKAMP 


providing new and 


better ways to solve your food processing problems 


F. H. LANGSENKAMP CO. 
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new panel-coil tanks 
help you cut rising costs 


@ eliminate costly coil installations 

@ unobstructed, easy to clean stainless steel interior 
@ eliminate complicated steam jackets 

@ provides uniform, efficient low cost heating 


Have you thought of these lately with regard to your 


holding tank problems? 


Panel-Coils are rated at 125 psi steam pressure; 
available for 66 to 1587 gallon capacity tanks and 
larger regardless of height or diameter. 


Write today for complete specifications and prices... 


227 E. South Street, Indianapolis 4, Indiana 
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MARKET NEWS 


NEW YORK MARKET 


Day-To-Day Business Volume Well Main- 
tained—Fallout Fears Add Impact To 
Consumer Stocking — Prices Hold Firm 


By “New York Stater” 


New York, November 17, 1961 


THE SITUATION —A_ well-sus- 
tained volume of day-to-day business in 
staple canned foods was reported here 
during the week. While individual 
orders were generally of limited 
amounts, the frequency of replacement 
buying indicates a substantial move- 
ment of canned foods off retailer 
shelves and contributes to the under- 
lying firmness which has developed in 
many quarters of the market. With the 
Thanksgiving holiday just around the 
corner, movement of such seasonal spe- 
cialties as pumpkin, cranberry sauce, 
sweet potatoes, etc., continues to hold 
up. 

THE OUTLOOK—Continuing em- 
phasis upon the prime role of canned 
foods in the event of atomic warfare is 
seen giving considerable impetus to 
consumer stocking of many canned 
foods for emergency use. The distrib- 
uting trade is increasingly giving this 
phase of the business study, largely 
from the standpoint as to how much 
these excess holdings may “back up” in 
the form of lessened consumer buying, 
in the event that the war clouds are 
dissipated. In many quarters, how- 
ever, it is felt that the availability of 
these reserve holdings will tend to 
stimulate over-all canned foods con- 
sumption, and that the ultimate effect 
of these “invisible inventories,” mar- 
ketwise, will be minor. 


TOMATOES—The stability of the 
canned tomato market in the East, in 
the face of stronger markets in Cali- 
fornia and in the Midwest, has tended 
to reassure buyers who had been look- 
ing for a price upturn in the tri-states. 
Hence, new buying of tomatoes re- 
Mains routine, with the market held 
at $1.00 for standard Is, $1.2214-$1.25 
for 303s, $2.10-$2.15 for 214s, and $7.50 
for 10s. Midwestern canners continue 
to hold standard 303s at a minimum of 
$1.40. 


CORN—Fair replacement buying 
for canned corn is reported in the East, 
but distributors are inclined to cover 
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requirements on a week-to-week basis, 
rather than take in stocks in large 
volume to add to inventories. Tristate 
canners continue to offer standard 303s 
at a minimum of $1.25 on both whole 
kernel and cream style, with extra 
standards at $1.35 on whole kernel and 
$1.30 on cream, and fancy at $1.50 on 
whole kernel and $1.45 on cream. 


BEANS—Routine interest is report- 
ed in green beans. Canners in the tri- 
states list 303s short cuts at $1.05, with 
standard 114-inch at $1.10, extra stand- 
ards at $1.25, and fancy at $1.35. Fancy 
French style 303s range $1.50-$1.60, as 
to seller . . . Fair inquiry is reported 
for limas, with fancy tiny all-green 303s 
quoted at $2.50 in the tristates, with 
small at $1.95 and mediums at $1.85. 


PEAS—Standard peas continue to 
meet with a good inquiry, with the 
eastern market held at $1.30, and extra 
standards ranging $1.35 to $1.40. The 
market in the midwest is reported 
showing a steady tone. 


PUMPKIN—Buvers were in the 
market this week for additional sup- 
plies of pumpkin. Eastern canners 
hold fancy 303s at $1.10, with 214s at 
$1.55 and 10s at $5.75. Fancy 303s are 
also quoted at $1.10 in the midwest, 
with 214s commanding $1.60. 

APPLE SAUCE—The market for 
apple sauce continues to show easiness 


in the East, where fancy 303s are offer- 
ing at $1.20 and 10s at $7.25. The 


THE ALMANAC 


1961 EDITION 


Now Ready 
Order Today for Prompt Delivery 
1-9 Copies $5.00 ea. 
Standing Orders $4.00 ea. 
10-19 Copies $4.00 ea. 


20 and over Copies $3.00 ea. 
Back Copies $5.00 ea. 


Send all orders to: 


THE ALMANAC 
9 Court St., Westminster, Md. 


market in the midwest, however, finds 
303s listed at $1.30, with 10s at $7.25. 


CITRUS—No developments, price- 
wise, are reported in the Florida 
canned citrus situation. Movement 
from canneries is holding up fairly 
well as distributors keep stocks covered 
in advance of larger volume buying 
expected as the new canning season 
develops. ‘The competitive position of 
frozen orange juice, which has shown 
some weakness, is being carefully eval- 
uated with respect to its influence on 
the sale of canned single strength 
orange juice. 

WEST COAST FRUITS—With dis- 
tributor holdings of major California 
and West Coast canned fruits rounded 
out by shipments on purchases made 
earlier in the season, new business has 
continued rather quiet. Coast canners 
are not attempting to force sales at 
the expense of prices, however, and 
look for an upturn in buyer interest 
during the coming month in the form 
of bookings for shipment after the 
turn of the year. 


SALMON—With the exception of 
fancy red Alaska salmon, where price 
easiness has been evident in the form 
of special concessions offered by can- 
ners, the market for salmon has shown 
a steady tone. Distributors are not in 
the market for supplies in large vol- 
ume, however, preferring to wait until 
after Jan. 1 before acquiring mer- 
chandise for the 1962 Lenten season 
and the usual speedyp in consumption 
later in the year when warm weatlier 
normally brings a seasonal sales bi !ge. 

OTHER CANNED FISH—Bv vers 
are keeping themselves well covere | on 
caned tuna, the strong position 0 the 
market serving to strengthen 
dence in the firmness of the mark ©... - 
Maine sardines remain in short su_ ply, 
with the market largely nominal. }uy- 
ers are in the market only for  nall 
lots, to take care of immediate re sire- 
ments. California sardines con nue 
steady. . . An improving deman for 
shrimp is reported as chains and w :ole- 
salers cover their expected pick- > in 
demand with the advent of the ear- 
end holidays. The market is ste: » to 
firm. . . Other canned fish, su as 
lobster, crabmeat, and oysters—\ ich 
normally witness a sales upturn ding 
the year-end holiday season—are «so 
coming in for limited buying. 
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CHICAGO MARKET 


Shortages Appear In Many Vegetable 
Packs — No. 10’s Especially Scarce — 
Many Pro-Rates Loom—Spring Squeeze 
On Peas 


By “Midwest” 

Chicago, November 16, 1961 

THE SITUATION—One fact con- 
cerning food markets these days is be- 
coming more obvious with each pass- 
ing day and that is the growing short- 
age of canned vegetables in #10 tins. 
Increasing demands on available sup- 
plies are coming from a number of 
directions and they all add up to in- 


creasing problems for the institutional ° 


buyer. Uncle Sam is not procuring 
what he wants for our growing mili- 
tary forces plus the requirements for 
government civilian programs and this 
in itself creates a problem. Then there 
are federal and state demands for 
stockpiling public shelters and last but 
not least is the growing concern of 
individual families in regard to some 
kind of food reserve of their own in 
case of an enemy attack. Just how far 
the latter force could grow would only 
be a wild guess on anyone's part. In 


any event, the trade here are finding 
very few vegetables offered on the open 
market in #10 tins which situation 
can only get tighter with the passing 
of time. Already, peas of any descrip- 
tion are completely cleaned up and it 
now looks like local canners will never 
come close to even delivering that to 
which they have already committed 
themselves. The average buyer hates 
to even contemplate what next Spring 
will bring. Unsold tomatoes in the 
hands of local canners are extremely 
limited and the pack was only recently 
completed. Even the Quartermaster 
Department is down to buying 303s 
which is an indication of how tough 


the problem has become. Fancy Blue 


Lake beans were sold up before the 
pack was completed and regular cut 
green and wax beans are offered by a 
declining number of canners each pass- 
ing week. Even corn, which was pro- 
duced in bumper proportions, is not 
available in the quantities the average 
buyer would like to see. In fact, the 
trade are now having difficulty cover- 
ing on requirements of lower grades. 
The picture is a general one and to 
say the seller will be in the driver's 


seat for the balance of the season is 
only putting it mildly. 
TOMATOES—Midwestern canners 
have only a handful of tomatoes of any 
description left to sell in #10 cans and 
the market on extra standards is at a 
bottom of $8.50 and ranges on up from 
there. Additional government require- 
ments will further reduce supplies and 
advance prices. Standard 303s are now 
held at $1.40 as all those that had been 
available at $1.35 now appear to have 
been cleaned up. Ones are held at 
$1.0714 with 214s at $2.35 to $2.40 and 
if any tens can be found they would 
cost $8.00. A strong California market 
has given added force to the local one. 


TOMATO PRODUCTS—With the 
California pack now completed the 
trade are now waiting for the kind of 
news they really don’t care to hear 
and that has to do with pro-rates and 
pro-rates there will be. Coast canners 
are shipping against early bookings 
only at $10.25 for fancy 1.07 puree in 
tens with 1.06 at $9.10. Fancy paste 
26% is held at $15.00 and fancy catsup 
at $11.35 with other grades in pro- 
portion. Nothing is offered on the 


The Paulson Bean Picker 


A machine of rugged construction built 
with simplicity and at a price that a farmer 
with a minimum amount of acreage can 
afford yet a machine that can handle the 
biggest job for the larger processor. Has 
an enviable record for low maintenance 
costs and efficient operation throughout 
the United States, Canada and Australia. 


Manufactured By 


?aulson Bros. Industries, Inc. 


Clear Lake, Wisc. e Phone 4805 
Ask us about the NEW 4-Row Picker 


(Two Row Model) 


$5825.00 
Standard Picker 
F.O.B. 
Clear Lake, Wis. 
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open market. Local canners are hold- 
ing fancy catsup at $1.85 to $1.90 for 
14 oz. and $11.50 to $12.00 for tens. 
Fancy tomato juice is generally up to 
$2.45 for 46 oz. helped considerably 
by government buying which still has 
a long way to go. 


CORN—This is one market where 
supplies should be plentiful but indi- 
cations nevertheless point to a firm 
market during the season. With all 
other vegetables on the short side, dis- 
tributors will be forced to turn their 
attention more and more to corn. Sales 
to date have been very heavy and 
while current buying is more or less 
of the routine variety, interest will 
perk up as conditions tighten on com- 
peting canned vegetables. At present, 
the market continues firm at $1.4714 
on fancy 303s and $8.75 on tens and it 
may stay just that way. 


PEAS—This is the one that has the 
trade bothered. Spot lists are just 
about a thing of the past and now 
many buyers are concerned with un- 
shipped balances they still have on 
bookings. From where the writer sits, 
it appears they have reason for con- 
cern as it will be a big surprise if 
contracts are delivered in full despite 
the fact few pro-rates have been an- 


stop with us! 


From coast to coast, motels displaying 
the Congress sign proudly offer fine 
accommodations to traveling America. 


Diner's Club, American Express and 
Carte Blanche credit cards honored. 
Free advance reservation service. 


Enjoy your trip more — travel first 
class—travel the Congress way. 


CONGRESS OF MOTOR HOTELS 
2503 Santa Monica Blvd. 
Santa Monica, Calif. 


Free! 


Write for literature and new 
TRAVEL GUIDE listing fine 
motels from coast to coast, 
inspected and approved by 
Congress of Motor Hotels. 


nounced, With the government offer- 
ing to buy at higher than current lists, 
prices are moving up although avail- 
ability of product will be far more 
important than price later on. Next 
Spring will bring the real squeeze. 


BEANS—The heavy demand for 
beans in tens and the limited amount 
for sale is pushing prices to higher 
levels and the trade will have to pay 
another 25¢ a dozen for all grades be- 
fore long. Good quality extra standard 
cut green beans are not easy to find 
and those canners with goods to sell 
are asking $7.00 to $7.25 and_ these 
prices will look low in another thirty 
days. Standard cuts in 303s are also 
less abundant than they were a few 
weeks ago and prices are a lot firmer. 
Sellers are holding firm at no less than 
$1.05 with many firm at $1.10. Anyone 
with fancy cut Blue Lakes in #10s to 
sell could have a gay time in Chicago 
these days. 

SWEET POTATOES—Chicago dis- 
tributors are fast learning they will 
have to pay considerably more money 
for sweet potatoes this year than they 
did last. Eastern canners report raw 
stock prices are sharply higher with 
supplies much less which accounts for 
the present market. Currently, fancy 
#3 squats, either syrup pack or vacuum 
pack, are bringing $2.65 while fancy 
tens in syrup are held at $10.50 to 
$11.25. 


CRANBERRY SAUCE—Supplies of 
fresh cranberries are also in much 
shorter supply than last year and can- 
ners now have prices up from the pre- 
season deals and they aparently mean 
it. The trade here covered heavily 
back in September but there has been 
some fill in buying since then and now 
the product is being retailed at prices 
which return the distributor nothing 
more than cost which is about par for 
the course at this time of the year. 
Prices at the cannery level are firm at 
$1.65 for one pound and $10.25 for 
tens. 

WEST COAST FRUITS—The last 
of the low priced fruit cocktail is now 
on the way to Chicago as new and 
higher prices take effect this week. 
From now on cocktail will cost $1.9714 
for 303s, $3.00 for 214s and $10.95 for 
tens all choice grade. The trade should 
be back in the market before too long 
as holiday business will quickly eat 
into supplies on hand. Interest in 
Cling peaches is beginning to revive 
after very heavy early sales with most 
sales reported on the basis of $2.40 for 
choice 214s and as high as $8.85 for 
tens. Canners should be firm sellers 
on these two items from now on as 
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overall sales are ahead of last year anc 
original prices reflect’ nothing bu: 
losses. It may take a year or two ye‘ 
to bring an end to the current battle 
for position but when it does and the 
boys have been separated from the 
men, prices should return to a_ basis 
that returns a profit. 


CALIFORNIA MARKET 


Last Minute Back-Ins On Fruit Cocktail 
Completed—Heavy Retail Consumption 
of Major Fruits—No Change In Strong 
Tomato And Products Market 


By “Golden Stater” 
San Francisco, November 16, 1961 

CANNED FRUITS — Most signifi- 
cant news is the reported heavy move- 
ment at the retail level during August 
and September. Peaches and _ fruit 
cocktail are up 16 percent from last 
year. This movement fully justifies the 
advance that took place earlier and 
has held on yellow cling peaches. Fruit 
cocktail advance is equally justified, 
although late buyers were still able to 
confirm at old basis during the past 
week. ‘This should end now as new 
prices were effective November 15. 
Freestones also were included in the 
August/September retail consumption 
to maintain their advance from bot- 
tom early pricing. The pear market 
is seeking a stable level. Position of 
this higher priced fruit will improve 
as lower priced fruits move up. 

As reported, the retail movement 
and continued retail feature of canned 
fruits is the most important strength 
in California fruits. In addition, the 
export market has been heavier than 
last year and was to be expected with 
the opening up of the British market 
and the revitalized Western European 
trade. 

However, the most important new 
strength has been the increased re- 
quirements of the Quartermaster ‘or 
the Armed Forces. grea‘est 
strength will be in the No. 10 can size 
but sizable quantities of shelf sizes vill 
also be requested in these incre: ed 
requirements. 


TOMATOES AND PRODUCT — 
As everyone waits for the final | ‘ll, 
and wind-up tonnage, canneries _ ill 
are receiving late tonnage wi! c 
pushes the total thru Novembe 4 
above last season, and the final fig ‘re 
should be somewhere around 2.4 : il- 
lion. Still no appreciably new b it 
ness offers, and here again the ¢ \ 
needs more tomatoes than have b -n 
offered. Unlike fruits that can be s > 
stituted, a tomato can only be * 
placed by another tomato. 
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1961 PACKS 

National Canners Association’s Di- 
vision of Statistics, has released figures 
on the 1961 packs of Canned Lima 
Beans, Canned Corn, Canned Peaches, 


Canned Purple Plums, and Mixed 
Fruits. 
The 1961 pack of Canned Corn 


totaled 46,166,632 cases basis 24/303's 
as against a pack last year of 35,275,- 
624 cases, same basis. 1961 packs of 
Mixed Fruits, on the basis of 24/214's 
with 1960 figures in parentheses, were 
as follows: Fruit Cocktail 13,592,086 
cases (12,847,575); Fruits for Salad 
735,111 cases (770,958); Mixed Fruits 
395,796 cases (361,208); Spiced and 
Pickled Peaches 623,726 cases 
given). 

CANNED FRESH LIMA BEAN PACK 

(Actual Cases) 


1960 1961 

798,615 888,946 
Md., Pa. & N. 181,695 180,610 
Wis., Ill & Minn 1,541,138 1,681,558 
Other Midwest ........ 570,922 644,449 
Western States ....... 353,003 458,300 
Basia 3,753,777 4,250,230 

CANNED PEACH PACK 
(Actual Cases) 

1960 1961 

304,257 259,831 
1,271,094 1,018,425 
Other States . 225,527 
Wests 30,035,986 39,567,897 


PICKLE PRICES 
Fancy Per Case — FOB Factory 


(Size and Count Are Factors 
in Price Spread) 


NEW HERBICIDE 
DEVELOPED 
Sweeping changes in methods of 

planting and harvesting tomatoes are 


(not. 


Sweet Pickles, 12/12 oz. _.. 2.45 tion’s Niagara Chemical Division in 
TE eninisteinnionnicsieone 2.90 disclosing that “Solan,” the first post 
12/32 oz. .._.____......._.... 4.90-5.10 emergent herbicide safe to use on 
fh gh ——_—___-_-_—- 654 tomato crops, will be introduced on a 

Sweet Gherkins, 12 02. 2.50-2.80 commercial scale next spring. A spokes- 
12/82 man reports “Solan paves the way to 
4/1 gal. §.67-7.64 successful field seeding and mechanical 

12/12 0 oz... 2.90-2.45 harvesting of now, 
12/16 oz. _ 2.60+2.90 he explains, these practices have been 
J a limited by the need for a compound 
4/1 gal. - sancesnicennee: LN which effectively controls weeds after 

Sweet Slices, 12/12 0 2.15-2.20 they put in an appearance and will not 
12/16 oz. | harm established tomato plants. “That 
12/32 oz. 580-425 Solan is just such a material was 
- demonstrated in extensive commercial 

DUN Pickles, small, 12/12 ce. — trials this past summer.” The product 
19/39 is also ideally suited for use on trans- 
4/1 gal. 3.48-3.67 plants for weed control. 

Dill /12 oz. 1.65 The the 
1.90-1.95 opening of a new pesticide research 
a unit designed to permit a two-fold in- 
3.08-3.35 crease in hemical synthesis and residue 

FRESH PACK analysis. The new facilities contain 

Dill Gherkins, 12/16 « siti _ 255-2.60 the latest in analytical and other 
12/32 oz. ae 3.40 equipment and will be devoted to an 

Dill Kosher, 12/16 oz... 2.50 extensive search for new and improved 
2 90-3.00 pest controls for agriculture, industry 

Sweet Cucumber Slices, oz. 2.15-2.25 and home. 
ine... im projects will be an extensive effort on 
analysis of residues. 


in the offing, reports FMC Corpora- 
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CANNING 


For Canning Fanciest Cremogenized 


HUSKERS, CUTTERS, SILKERS, FLOTATION 


THE UNITED COMPANY 


and Whole Kernel Corns: 


WASHERS, ROD-SHAKERS, TRIMMERS. 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 


AND ACCESSORY EQUIPMENT. 


WESTMINSTER MD 


(Gur) 
| | 
6 
Vip i 
gon 4 
} 
47 
aa 


All prices per dozen, f.o.b. fac- 


tory, unless otherwise stated. 


ASPARAGUS 
Calif., Fcy., All Gr., No. 300 


Gr. Tip & Wh. Colossal .....3.50 
Tri- St. Fey.- All Gr., No. 300 


Colossal 


No. Pie. 


BEANS, Stringless, Green 
East 
Fey., Fr. Style, 5 0z...1.05-1.07% 


No. 303 
BD 8.50-9.00 
Fey., Cut. Gr., No. 303. .1.35-1.40 
NO. 20 7.75-8.00 


Ex. St. Cut Gr., 
1.25-1.35 
INO. 10 


Std., Cut, No. 303 ....1.10-1.17% 
No. 10 

Wax, Fey., Wh., 3 sv.- 
BB 1.0uU 
Cut, 3 sv., 303° 1.50 

Ex. Std., Cut, "No. 303. ..1.35-1.40 


10 
Std. Cut, No. 303 .... 
Be. 


+ ©1.25-1.35 
-7.00-7.25 


Gr., Wh., Fey., No. 303. of 75- 2. 75 
No. 10 11.50-12.00 

Fey., Cut, No. 303 ...... 1.30-1.45 
BD: 6.00 8.00-9.00 


Ex. Std., No. 303 ......1.25-1.40 
290 


Std., No. 303 ....3- 10- 22% 
No. -7.00-7.25 
Wax, “Cut, 3 'sv., 
4 sv., No. 303 
No. 10 -8.20°9.00 
Ex, Std., No. 303 1.37 %-1.45 
South 
Fey., Wh. Gr., No. 
Fey., Cut, Gr., No. 303 . oceeee 1. 135 
NO. 10 200000000000 08.00-8.50 
Ex. Std., No. 1.25-1.35 
Std., No. 303 eee 
No. 20 2000000000000 006.00-6.25 
Blue Lakes 
Fey., Vert. 3 sv., No. 303.2.55-2.60 
4 sv., No. .....2.45-2.50 
Fey.. Cut, 3 sv., 
No. SOB 1.90-2.00 
4 sv., No. 1.80-1.58 
No. 10 -65-10.00 
Ex. st., 5 “Na. 303 ..1.50-1.54 
Std., No. 303 -4U0-1.45 
No. 10 .35-7.60 


BEANS, LIMA 
East 


Fey., Tiny Gr., No. 303. .2.50-2.60 


Small, No. 303 . 
No. 10 


NO. BOS 
10.50-11.50 
Ex. No. 303 ....1.40 
Fey., Tiny Gr., No. 303. .2.35-2.50 
13.75-14.0U 
Small. 2.00-2 
an 2.00-12.25, 
11.00 


Ex. Std., Gr. adios No. 303. .1.45 
No. 10 . 65.4065 


BEETS 
East, Fcey., Diced, 


1.10 
-5.00-5.25 
Fey., Sliced, No. 303 1.12%-1.42% 
Midwest, Sl., 8 oz. 
303 

Diced, No. 
959994565509 


CARROTS 


East, Fey., Diced, 
Fey., Sliced, No. 303. .1.40-1.45 

Mid-West, "Fancy, Diced, 

No. 303 


No. 10 


CORN 


East 
W.K. & C.S. Golaen 
Fey., No. 303 .... 
Ex. Std., 
No 


8 
Fey., No. 303 ..1.70- 
10 


iw] 

uo 


> 
o 


-9.50- 
Ex. Std., No. 
10 


No. 


PEAS 


East Alaskas 

Keoy., 1 av., 8 OZ. ..- 
1 sv., No. 3U3 ........2.50-2.60 


2 sv., No. 303 .. 
2 av., No. 10 ....-:. oo 
3 sv., No. 303 
BV ng BO. BD 
4 sv. No. 303 .. 


No. 
4 sv., No. 303 ..... -1.35-1.40 
8.25-8.50 
Pod Run, No. 303 ++. +1.35-1.40 
Std., 3 sv. No. 303 «1.35-1.46 
8.25 
0000000800 
Pod Run, No. "303° 1.30 
East Sweets 
Fey., Pod Run, No. 303 ..1.45-1.55 
-9.75 
Ex. Std., No. 35-1. 40 
8.008.50 


Midwest Alaskas 


A Bo. 2.60-2.70 
2 sv., No. 303 nas 2.00 


..12.00-12.25 


1.60-1.65 
Ex. Std., 3 av., 8 OZ. 
3 sv., No. 303 
3 sv., No. 
48v., No. 303 . 40 


3 sv., No. 303 
4 sv., No. 303 .. ree -1.30 

Mid-West Sweets 

Fey., 3 sv., No. 303 ....1.60-1.65 

Fey., 4 sv., No. 303 ....1.55-1.60 
9.00-9.25 

9.00-9.25 

°std.., 3 sv., 303 1.45-1.47% 
No. 10 25 

sta. ‘Une. No. 303 ...1.30-1. 

NO. 10 

East, Fey., No. 2% ....1.55-1. 


CANNED FOOD PRICES- 


SAUERKRAUT 
Midwest, Fcy., No. 303 ......1.10 


1 


SPINACH 
Tri-State, Fcy., No. 303. .1.40-1.45 
NO. 10 
Ozark, Fey., No. 303 ...1.15-1.20 
1.80-1.85 
-50-5.65 
Calif., Fey., No. 303 .....1.17% 


SWEET POTATOES 
East, syrup pack No. 303 ...1.95 
No. 3, Squat .........2.60-2.70 
BU -2.85 


No. 10 .10.50-11.25 
TOMATOES 
iri-States 
Ex. No. 303 
8.00 


Btd., Me. BOS 1.50 
2.20 
60 
Ozarks, Std., No. 303 ...1.30-1.40 
No. 1 
Texas, Sta., No. 303 ...1.20-1.25 
BO. 


TOMATO CATSUP 


Fey., 14 oz. ...1.82%-1.85 
10 
Mid- “West, Fey., Ss oz. -1.85-1.90 
East, Fey., 14 02...1.87%-1.92% 
BNO. 210 2.00-11.90 
TOMATO PASTE 
Calif., Fcy., oz. ....... 
No. 10 (per doz.) 
15.00 
Mid-West 


No. 10 (per doz.) 26% ...14.00 
TOMATO PUREE 


Calif., Fey., — No. 303 ..1.90 
Mid-West, Fey., 045, 
East, Fey., 1.045 No. 1 .....1.10 


FRUITS 
APPLE SAUCE 
East Fey., No. 303 ....1.25-1.35 
.7.25*7.50 
Calif. (gravensteins) 
Boy., NO. BOB 
Choice, No. 303 
NO. WW 
APPLES (East) 
BL. MO. 10 
APRICOTS 
Halves, Fcy., No. 2% ..... 
1 


95 


Btd., NO, 
BD 
S.P. Pie, rio. BO 
Fey., Wh. Peeled, 
No. 
BLUEBERRIES 
No. 300 ............2.75-2.85 


No. 10, Water 
CHERRIES 

mee. Water, No. 303 .....2.10 

rr -12.50-13.50 

a Fey., No. 2% ........5.75 

Choice, No. 2% 


NO. 10 


COCKTAIL 


-2.00-2.05 
-3.15 


No. 2% 
No. 10 ... 
GRAPEFRUIT SECTIONS 
Fla, Fey., No. 303 ......1.65-1.70 
Fcy., Citrus Salau, 
NO. BOB 


PEACHES 


— Fey., No. 303 ..—— 
Choice, No. 308 1.62% 
No. 10 -5.85 
Std., No. 303 .. 
oO. 
Freestn. Fey.,. No. 2.85 
Choice, No. 2.60 
PEARS 
No. 303 ..........2.40-2.50 
3.67 42-3.82% 
No. 1U 
Choice, No. 303 ...... oseeus 2.15 
NO, 
Std., No. 303 . 


PINEAPPLE—Per case 

& Wige. extra) 

Hawaiian, Sl., 24/2. 05 
6/10 

Crushed, 
6/10 5 

Choice, Sl., 


6/10 ‘ 
Std., Half Slices, “3472 -5.20 
PLUMS, PURPLE 

N.W., Fey., No. 303 ....1.80-1. 
No. 2% 2. 
10 9.50-9. 

Choice, No. 303 ...... 
ver 35- 2.45 


oO. 


NO. 1G ces «9:00-9,25 
JUICES 
APPLE 


Midwest, 1 qt. gl. ......2.00-2. 
46 oz. tin 2.75-2 
CITRUS BLENDED 


GRAPEFRUIT 
Wia., NO. 2 1.10 
GB 2.25-2.40 
ORANGE 
Bla., NO. 2 
PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2 2.80 
TOMATO 
East, FKey., Nu. 2 ....--1 1.25 


NO. 10 
Fey., No, 2. 


2.45 

OB. 
INNO. 10 4.90 

FISH 
SALMON—Per Case 48 C: 

— Red, No. 1T ..3 )-37.00 
)-25.00 

Med., No. 1T -32.00 
%'s 0-20.00 
P.S. Sockeye, %’S 25.00 
Pink, Tall, No. 1 ....-: 28.00 
16.50 
Chum, Tall, No. 1 ...-- 25.00 
-15.00 


SARDINES—Per Case 


Calif., Ovals, 24/1’s ...\.’5-4.50 
No. 1 T., Nat. ...-- — 

Maine, % Oil Keyless. “11. )-12.00 
% Oil Key Carton ... 13.00 

5 oz. per 

1.97% 

3.90 


'TUNA—Per Case 
Fey., White Meat, 13.00-: us. 
Fey., Light Meat, %S .--- 
Chunks ..... 
Grated 6.50 


Nu. 2% . 
Mammoth 
Cute & Tips 
pe Mid-W., Fey.. All Gr., Cuts & Tips 
Mid West 
W.K., C. S., Gold., Fey., 
Ex. Std., No. 303 .....1.30-1.37% 
Co. Gent., W.K. & C.S. 
: No. 10 NO. SUB 
No, 303 
Btd., No. 2 ck 
| 


